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ISG Provider Lens™ delivers leading-edge and actionable research studies, reports 

and consulting services focused on technology and service providers’ Strengths and 

weaknesses and how they are positioned relative to their peers in the market. These 

reports provide influential insights accessed by our large pool of advisors who are 

actively advising outsourcing Player8s as well as large numbers of ISG enterprise 

clients who are potential outsourcers. 

For more information about ISG Provider Lens™ studies, please email ISGLens@

isg-one.com, call +1.203.454.3900, or visit ISG Provider Lens™.

ISG Research™ provides subscription research, advisory consulting and executive 

event services focused on market trends and disruptive technologies driving change in 

business computing. ISG Research™ delivers guidance that helps businesses accelerate 

growth and create more value. 

For more information about ISG Provider Lens™ studies, please email  
ISGLens@isg-one.com, call +1.203.454.3900, or visit ISG Provider Lens™.

Information Services Group Inc. is solely responsible for the content of this report. Un-

less otherwise cited, all content, including illustrations, research, conclusions, assertions 

and positions contained in this report were developed by, and are the sole property of 

Information Services Group Inc.

The research and analysis presented in this report includes research from the ISG 

Provider Lens™ program, ongoing ISG Research programs, interviews with ISG advisors, 

briefings with services providers and analysis of publicly available market information 

from multiple sources. The data collected for this report represents information that 

ISG believes to be current as of December 2021, for providers who actively participated 

as well as for providers who did not. ISG recognizes that many mergers and acquisitions 

have taken place since that time, but those changes are not reflected in this report.

All revenue references are in U.S. dollars ($US) unless noted. 

The lead author for this report is Dr. Kenn Walters. The editor is Ipshita Sengupta and 

John Burnell. The research analyst is Monica K and the data analyst is Komal Kumari. 

The Quality and Consistency Advisor is Yatin Dhruva & Dr Daniel Gerster
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Executive Summary

Enterprise agility defines how organizations can adjust business, development and 

operations work streams and survive in a constantly changing competitive environment. 

This adjustment, and the speed at which it is realized, is relevant and critical for the whole 

enterprise value stream. 

CEOs and chief information or technology officers must understand that AI, machine 

learning, IoT, blockchain, open source and workplace experience (automation and 

collaboration) have a high influence on agility, price and productivity. The hybrids of 

private and public clouds have long been established as an effective alternative to 

monolithic or fully in-house data center and communications practices. This, together with 

software-defined networks and the change toward secure edge-focused networks and 

edge working, for example within Secure Access Service Edge (SASE) environments, brings 

all aspects of digital transformation and distributed highly secure networks together, and 

its benefits are beyond dispute. 

Digital transformation evolves through virtualization of technologies and operations, 

while integrating the virtual and physical worlds. From the systems and IT infrastructure 

perspective, "virtual" refers to running workloads remotely in the cloud and includes 

EXECUTIVE SUMMARY
Digital Business — Solutions and Service Partners 
2021 Germany

Digital transformation encompasses many technological topics, business coverage areas, 

organizational functions and business processes. Although these are being implemented, 

some in phases, some as large transformational programs, the new paradigms brought 

about by the COVID-19 pandemic in Germany impacting working environments, remote 

working, manufacturing processes, supply chain processes and customer reach and service 

with retention, etc., have accelerated these changes to most business plans and technology 

roadmaps and moved implementations forward by many months or even years in some 

cases.

Enterprises across Germany are by necessity evaluating various means to increase their 

competitiveness, delivery structures and remote working and continuity practices. This 

is especially true in the supply chain and large manufacturing and engineering industry 

segments of the German market. A large part of this challenge is not just technological, but 

also has to do with how to transform established processes and traditional management 

practices. How can companies achieve a sufficient degree of flexibility, speed and 

collaboration across departments and enterprise boundaries while being able to master 

their challenges so they can deliver benefits to themselves and their (ever more mobile) 

customers? 
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software-defined architecture and infrastructure. Digital transformation of functions 

includes automation, AI and cognitive technologies, coupled with feedback and analytical 

capabilities that can be applied in both the real world (such as production facilities, 

customer contact centers, retail environments and other customer interaction points, 

including mobile) and in the virtual world by automating the response and interaction with 

clients, partners and governments. Software and applications are increasingly developed 

in digital or virtual test labs, sometimes fully automatically, and tracked using internal or 

external sensors or compatible touchpoints during delivery and use (after sales) to identify 

preferences and dislikes in real time.

The following points provide a framework of key characteristics of digital services, 

including their differentiation from less digitalized services as they are being implemented 

within the German market:  

 � Digital transformational services combine maximum automation with autonomy, 

providing multiplatform compatibility. Service performance can be guaranteed, 

independent of utilization rates and based on automated and predictive system 

provisioning tools. Service delivery is based on ubiquitous software-defined 

communications and information networks, which include stationary and mobile 

networks and wideband IoT and narrowband IoT (NB-IoT) which are of high importance 

to many of the engineering and manufacturing enterprises in Germany.

 � Despite a high degree of automation, digital services provide individual variants (such 
as efficiency prioritization, dynamic response and provisioning, automated policy 
mapping and high security) that are based on an integrated service management 
approach. Performance can be adjusted based on information from the digital customer 
journey (for example, information gathered by cookies and movement profiles). Service 
variations and improvements are location- and time-independent and are performed 
based on preferences, user class or other influencing factors such as policy provisioning 
and setting, this is of particular importance within the German retail and service 
provisioning markets. 

 � Self-monitoring, reporting and forecasting models such as predictive analysis are used 
to detect and contain problems and resolve them, often with in-built machine learning. 
To trace and improve forecasts or automate methods, results and reports are stored 
and shared with involved parties based on the DevOps model or applying AI inputs to 
selected relevant humans to improve the quality of a service, this has become of major 
importance within the German supply chain and manufacturing areas.

 � The highly modular service or microservice is provisioned ad hoc and provides an 
application programming interface (API)-controlled data model that classifies and 
handles device and personal data, information and applications. Service billing is 
done through myriad and multiple channels such as credit cards, PayPal and similar 
approaches, mobile wallets and personal digital payment methods. 
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 � Sustainability and decarbonization solutions are rapidly becoming services that many 

enterprises in Germany  are seeking, as taxation increases and regulatory issue loom, 

coupled with good social and environmental practice (which is also increasingly being 

used within marketing and differentiation programs), and alignment with the German, 

EU and UN environmental and emissions programs. Such services may take the form 

of consulting and advisory, monitoring, dashboards, through to partnered clean energy 

supply systems, automation in the workplace to reduce emissions, or even office or 

data center changes to reduce carbon footprints. They also increasingly contain social 

inclusion programs and monitoring systems.

From the business model through portfolio, customer, employee and partner relationship 

management, digital transformation is challenging many established methods of working, 

supplying and doing business in Germany. It is, therefore, critical to find the correct 

consulting houses, service providers and ICT companies that can provide the support 

required by the enterprises in the B2B sector within Germany with the ability to supply 

fully in the German language. 

Within this report, ISG divides the market in Germany into four segments (quadrants), 

which build upon each other in analyzing the German market and identifying those 

providers that are among the current market leaders and the strongest competitors of 

these leaders. 

 � A service is mainly produced within decentralized, globally scaling ecosystems with 
complementary business partners and offerings. Users of such services can become 
providers, or “prosumers,” and contribute their own data or content. Ultimately, 
they become part of the value or supply chain. Chaining individual services into new 
(mash-up) services, based on theoretically infinite numbers of third-party services that 
can be accessed by heterogeneous and unknown customers, serves as the basis for 
exponential growth, innovations and success of niche products (long-tail marketing)  
and non-linear business models. Currently, hyperscale companies use this kind of 
business model.

 � Customer service is based around highly automated and distributed customer 
experience services, designed around customer journey and fulfilled by a significant 
percentage of remote working agents, who are in a secured environment, even in 
a work-from-home model. Such security is supplied by advanced environmental 
monitoring, as well as data and user security on application and network layers. Virtual 
assistants and chatbots are becoming prevalent in Germany, especially within retail 
and financial or service consumption areas, with human intervention being seamlessly 
involved only when required and with all relevant interaction data transferred to that 
human in real time. 
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Definition  
The COVID-19 pandemic has accelerated the adoption of digital tools 
and transformation services around the world and created a surge of 
new digital transformation initiatives. Many of these initiatives have 
helped businesses survive and thrive; hence, digital transformation has 
become the pathway to success for businesses across all industries. The 
use of information technology to change the customer journey, improve 
business agility or deliver digital products has helped businesses across 
all processes, including sales, trading, production, supply chain, product 
design and human resource management to deliver real benefits to the 
bottom line and enabled businesses to maintain the client experience 
during the ongoing pandemic.

In the past one and half years, many businesses have digitized their 
customer experience to continue servicing their clients, specifically in 
the industries where brick-and-mortar stores remained inaccessible due 
to the COVID-19 pandemic. While some of the businesses moved their 
customer journeys to online channels, some other businesses  

Simplified illustration

Digital Business — Solutions and Services 2021

Digital Business Consulting Services Digital Customer - Experience Services

Digital Supply Chain Transformation Services Sustainability and Decarbonization Services

Source: ISG 2021
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have leveraged innovative services such as the use of multiple emerging 
technologies to deliver better customer experiences, thereby moving from 
generation 1 customer experience (online channels) to generation 2 customer 
experience (innovative services).

One of the most disrupted segments during the COVID-19 pandemic has been 
the supply chain. The complexity involved in the supply chain emphasizes the 
fact that we live in a globally connected and highly interdependent world. The 
digitalization of the supply chain also brings in the aspect of the resilient supply 
chain. With increasing technology and infrastructure footprint due to an increase in 
digitalization, it is imperative for organizations to embrace the sustainability goals 
for a greener and livable planet.

This ISG Provider Lens™ study is focused on identifying the service providers that 
can support clients in these capabilities. Digital-ready service providers understand 
the full scope of digital services to provide constant innovation for improving user 
experiences, accelerating business delivery and incorporating intelligent solutions. 
They partner with leading technology vendors and can articulate the use of cognitive 
computing and learning systems to digitize any client organization. 

The ISG Provider Lens™ study offers IT decision-makers the following:

 � Transparency on the strengths and areas for improvement of relevant providers 

 � A differentiated positioning of providers by segment 

 � A perspective on different markets, including the U.S., the U.K., Germany, Nordics, Brazil, 
Australia

Our study serves as an important decision-making basis for positioning, key relationships and 
go-to-market considerations. ISG advisors and enterprise clients also use information from these 
reports to evaluate their current vendor relationships and potential new engagements. 

ISG Provider Lens™ study offers services providers insights on competitive landscape, key 
business drivers and opportunity to evaluate core competencies. ISG provides global-focused 
Archetype study, which highlights detail insights on client’s requirement and align buy-side needs 
with provider-side capabilities to reduce costs for both sides.

55
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Definition (cont.) 

Introduction

As part of this ISG Provider Lens™ quadrant study, we are introducing the following 
four quadrants on Digital Business Solutions and Services Germany 2021:

66

Scope of the Report

ISG Provider Lens™ Quadrant Report  |  December 2021



© 2021 Information Services Group, Inc. All Rights Reserved.

IntroductionISG Provider Lens™ Quadrant Report  |  December 2021

77

Provider Classifications

The provider position reflects the suitability of IT providers for a defined market 

segment (quadrant). Without further additions, the position always applies to all 

company sizes classes and industries. In case the IT service requirements from 

enterprise customers differ and the spectrum of IT providers operating in the local 

market is sufficiently wide, a further differentiation of the IT providers by performance 

is made according to the target group for products and services. In doing so, ISG 

either considers the industry requirements or the number of employees, as well as the 

corporate structures of customers and positions IT providers according to their focus 

area. As a result, ISG differentiates them, if necessary, into two client target groups that 

are defined as follows:

 � Midmarket: Companies with 100 to 4,999 employees or revenues between $20 million and 

$999 million with central headquarters in the respective country, usually privately owned.

 � Large Accounts: Multinational companies with 5,000 or more employees or revenue above $1 

billion, with activities worldwide and globally distributed decision-making structures.
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The ISG Provider Lens™ quadrants are created using an evaluation matrix containing four segments (Leader, Product & Market Challenger and Contender), and the providers are positioned 

accordingly.

Provider Classifications

Leader

Leaders have a comprehensive 

product and service offering, 

a strong market presence and 

established competitive position. 

The product portfolios and 

competitive strategies of Leaders 

are strongly positioned to win 

business in the markets covered 

by the study. The Leaders also 

represent innovative strength and 

competitive stability.

Product 
Challenger

Product Challengers offer a product 

and service portfolio that reflect 

excellent service and technology 

stacks. These providers and vendors 

deliver an unmatched broad and 

deep range of capabilities. They 

show evidence of investing to 

enhance their market presence and 

competitive strengths.

Market  
Challenger

Market Challengers have a strong 

presence in the market and offer a 

significant edge over other vendors 

and providers based on competitive 

strength. Often, Market Challengers 

are the established and well-known 

vendors in the regions or vertical 

markets covered in the study.

Contender

Contenders offer services and 

products meeting the evaluation 

criteria that qualifies them to be 

included in the IPL quadrant. These 

promising service providers or 

vendors show evidence of rapidly 

investing in both products and 

services and a sensible market 

approach with a goal of becoming a 

Product or Market Challenger within 

12 to 18 months.
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Each ISG Provider Lens™ quadrant may include a service provider(s) which ISG believes has strong potential to move into the Leader quadrant. This type of provider can be classified as a Rising 

Star. Number of providers in each quadrant: ISG rates and positions the most relevant providers according to the scope of the report for each quadrant and limits the maximum of providers per 

quadrant to 25 (exceptions are possible).

Provider Classifications (cont.)

Rising Star

Rising Stars have promising portfolios or the market experience to 
become a Leader, including the required roadmap and adequate 
focus on key market trends and customer requirements. Rising Stars 
also have excellent management and understanding of the local 
market in the studied region. These vendors and service providers 
give evidence of significant progress toward their goals in the last 12 
months. ISG expects Rising Stars to reach the Leader quadrant within 
the next 12 to 24 months if they continue their delivery of above-
average market impact and strength of innovation.

Not In

The service provider or vendor was not included in 
this quadrant. Among the possible reasons for this 
designation: ISG could not obtain enough information 
to position the company; the company does not provide 
the relevant service or solution as defined for each 
quadrant of a study; or the company did not meet the 
eligibility criteria for the study quadrant. Omission from 
the quadrant does not imply that the service provider 
or vendor does not offer or plan to offer this service or 
solution.
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Digital Business  
Consulting Services

Digital Customer - 
Experience Services

Digital Supply Chain 
Transformation Services

Sustainability and 
Decarbonization Services

Accenture 4 Leader 4 Leader 4 Leader 4 Leader

Arvato Systems 4 Leader 4 Leader 4 Leader 4 Leader

Atos 4 Leader 4 Leader 4 Leader 4 Leader

Axians 4 Not in 4 Not in 4 Leader 4 Not in

BCG 4 Product Challenger 4 Market Challenger 4 Not in 4 Product Challenger

Birlasoft 4 Contender 4 Contender 4 Contender 4 Not in

CANCOM 4 Not in 4 Not in 4 Product Challenger 4 Not in

Capgemini 4 Leader 4 Leader 4 Leader 4 Product Challenger

CGI 4 Not in 4 Leader 4 Not in 4 Not in

Coforge 4 Contender 4 Contender 4 Not in 4 Not in

Cognizant 4 Product Challenger 4 Leader 4 Leader 4 Not in

Digital Business — Solutions and Services - Quadrant Provider Listing 1 of 4
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Digital Business  
Consulting Services

Digital Customer - 
Experience Services

Digital Supply Chain 
Transformation Services

Sustainability and 
Decarbonization Services

Computacenter 4 Leader 4 Not in 4 Not in 4 Product Challenger

Cybage 4 Not in 4 Contender 4 Product Challenger 4 Not in

Deloitte 4 Market Challenger 4 Market Challenger 4 Market Challenger 4 Market Challenger

Devoteam 4 Contender 4 Not in 4 Market Challenger 4 Contender

DXC 4 Product Challenger 4 Leader 4 Leader 4 Not in

ec4u 4 Not in 4 Product Challenger 4 Not in 4 Not in

Ecovadis 4 Not in 4 Not in 4 Not in 4 Contender

einfochips 4 Contender 4 Not in 4 Not in 4 Not in

EY 4 Product Challenger 4 Not in 4 Product Challenger 4 Product Challenger

Fujitsu 4 Not in 4 Not in 4 Market Challenger 4 Not in

GEP 4 Not in 4 Not in 4 Contender 4 Not in

Digital Business — Solutions and Services - Quadrant Provider Listing 2 of 4
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Digital Business  
Consulting Services

Digital Customer - 
Experience Services

Digital Supply Chain 
Transformation Services

Sustainability and 
Decarbonization Services

HCL 4 Leader 4 Product Challenger 4 Product Challenger 4 Product Challenger

IBM 4 Leader 4 Leader 4 Leader 4 Leader

Infosys 4 Leader 4 Product Challenger 4 Leader 4 Leader

KPMG 4 Market Challenger 4 Not in 4 Contender 4 Market Challenger

LTI 4 Not in 4 Not in 4 Product Challenger 4 Not in

McKinsey 4 Product Challenger 4 Not in 4 Not in 4 Not in

Mindtree 4 Product Challenger 4 Product Challenger 4 Product Challenger 4 Product Challenger

Mphasis 4 Product Challenger 4 Product Challenger 4 Product Challenger 4 Product Challenger

Persistent 4 Product Challenger 4 Not in 4 Not in 4 Not in

Publicis Sapient 4 Not in 4 Leader 4 Not in 4 Not in

PWC 4 Product Challenger 4 Not in 4 Product Challenger 4 Product Challenger

Digital Business — Solutions and Services - Quadrant Provider Listing 3 of 4
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Digital Business  
Consulting Services

Digital Customer - 
Experience Services

Digital Supply Chain 
Transformation Services

Sustainability and 
Decarbonization Services

Siemens 4 Leader 4 Not in 4 Not in 4 Leader

Stefanini 4 Not in 4 Not in 4 Not in 4 Contender

TCS 4 Product Challenger 4 Product Challenger 4 Product Challenger 4 Not in

Tech Mahindra 4 Rising Star 4 Product Challenger 4 Product Challenger 4 Not in

TietoEVRY 4 Not in 4 Not in 4 Contender 4 Rising Star

T-Systems 4 Leader 4 Leader 4 Leader 4 Leader

UST 4 Product Challenger 4 Product Challenger 4 Contender 4 Not in

Valtech 4 Not in 4 Product Challenger 4 Not in 4 Not in

Visionet 4 Product Challenger 4 Product Challenger 4 Not in 4 Not in

Wipro 4 Product Challenger 4 Product Challenger 4 Product Challenger 4 Product Challenger

Zensar 4 Not in 4 Product Challenger 4 Product Challenger 4 Not in

Digital Business — Solutions and Services - Quadrant Provider Listing 4 of 4
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The following roles can use this report to identify and evaluate different service providers :

Chief information officers (CIOs) should read this report to understand the relative 
positioning and capabilities of providers that can help them effectively plan and improve 
the reliability and availability of their digital transformation initiatives. The report also 
highlights the technical and integration capabilities of service providers as well as their 
strategic partnerships.

Chief strategy officers (CSOs), through this report, will gain knowledge on providers’ 
product portfolio, which, in turn, will enable streamlined workflow for enterprises and 
enhanced functionality for agents.

Chief technology officers (CTOs) should read this report to understand how digital 
service providers undertake transformation initiatives and how they perform when 
compared with each other.

Chief information security officers (CISOs) should read this report to understand how 
service providers address significant challenges associated with the security of digital 
transformation, including remote access, over-the-air (OTA) updates and data collection, 
transfer and storage.

ENTERPRISE CONTEXT 
Digital Business Consulting Services
In this quadrant report, ISG evaluates providers offering digital business consulting 
services with the ability to advise clients on the different facets of the digital journey, 
including strategy, design, data, technology, organizational change management, 
operations, digital culture and innovation.

ISG defines the current positioning of digital business consulting service players in 
Germany with a comprehensive overview of the market’s competitive landscape. The 
main industries adopting digital business consulting are manufacturing, professional and 
business services, retail and insurance.

An increasing number of customers are adopting a cloud-native approach to their digital 
and development transformation efforts. Cloud adoption has become ubiquitous. 
Macroeconomic factors and the pandemic at large have further driven clients’ cloud efforts 
in the past year. Enterprises across industries have been investing in digital transformation 
to reimagine their business models, deliver unique experiences and improve efficiencies.

The growing demand for digitalization, enhanced customer experiences, data 
management, application modernization, cloud migration and automation require a 
continued focus on better products and services that can help create a competitive edge 
with lower operational costs.

© 2021 Information Services Group, Inc. All Rights Reserved.
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DIGITAL BUSINESS CONSULTING SERVICES

Workplace Strategy Transformation Services

The Digital Business Consulting Services quadrant assesses the provider’s 

capability to advise clients on the different facets of the digital journey, 

including strategy, design, data, technology, organizational change 

management, operations, digital culture and innovation.

Digital business consulting includes services provided to enterprises 

across customer and employee journeys, strategy and operations of 

digital business. These services help enterprises build new business 

models by capitalizing the existing capabilities across market 

opportunities. The services provided should create significant benefits for 

the client and drive growth. Providers in this space should be able to help 

organizations transform and optimize their operational environments 

through research, benchmarking, advisory and consulting with a focus 

on information technology, business process transformation, program 

management services and organizational change management.

The participating companies should be capable of helping their clients 

through the digital journey, from conceptualizing the vision to delivering 

the actions needed for the transformation across different industries.

Definition

© 2021 Information Services Group, Inc. All Rights Reserved.
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Eligibility Criteria
 � Accenture’s consulting approach is supported by a powerful set of diverse assets and 

capabilities, brought together for specific client engagements. This includes the use of its 

global network of people, supported by powerful assets, platforms and partnerships, to help 

clients move from ideation to execution. 

 � Arvato Systems digital business works around three pillars, which include creative partner 

cloud and AI technologies; industry experts and innovative platforms; and reliable managed 

services for secure applications and multicloud infrastructures. It also provides platform-

driven user experience for mission-critical processes such as sales and marketing.

 � Atos has a pragmatic approach, creating a digital agenda around six core initiatives, which 

spans from strategy and experimentation to transformation leadership and performance 

delivery. The approach combines business and technology expertise and accelerates the 

movement from idea to implementation.

 � Capgemini’s extensive experience in consulting and application development ensures 

reliable digital business services. Capgemini Invent, the business unit of Capgemini 

responsible for digital consulting, has around 6,000 employees and combines strategy, 

technology, data science and creative design to help enterprises build strategy and roadmap 

for the future. It also combines the expertise in specific focus areas and technology from its 

significant partner ecosystem and long list of acquired companies.

Observations
 � Offer one or more of the consulting services across the digital 

journey

 � Help clients formulate their digital roadmap and build the digital 

strategy in the short and long term

 � Offer advice and guidance on process optimization to deliver 

tangible benefits

 � Manage a geographically dispersed workforce for its service across 

geographies

Digital Business Consulting Services

DIGITAL BUSINESS CONSULTING SERVICES
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 � Computacenter delivers technology and network transformation for 

large corporate and public-sector organizations and helps through 

advising, designing, procuring, transforming and managing their 

technology infrastructure to enable digital transformation. The 

company has discretely packaged offerings in the digital business 

space

 � HCL’s FENIX 2.0™ bridges the gap between digital strategy and 

execution and helps organizations in both defining transformation 

initiatives and executing them by aligning operating models with 

engineering best practices, resulting in advanced and innovative 

customer experiences.

 � IBM brings digital strategy, data and analytics, experience design, 

and platform implementation expertise to the clients’ customer 

experience strategy. IBM iX® combines end-to-end business strategy 

with customer insights and experience design to help clients establish 

the digital experience, employee experience and user experience that 

leads to complete customer experience transformation.

© 2021 Information Services Group, Inc. All Rights Reserved.
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Observations (cont.)
 � Infosys’ digital business consulting practice focuses on digital innovation and design, digital 

operating model and experience platforms and the Infosys digitization model (IDM). These 

are further categorized into broader consulting offerings, including Agile at scale and system 

of Agile, CX and design thinking, AI and automation strategy, customer digitalization strategy, 

digital customer and new ways of working. 

 � Siemens' experience is grown from its own and Siemens’ AG digitalization journey as well 

as having served many other technology companies on their transformation path. These 

experiences form a basis for successful outcomes and help create long-lasting value for  

the clients.

 � T-Systems (Detecon) is a globally operating technology management consulting company 

with headquarters in Germany, which has been combining classic management consulting 

with high technological competence for over 40 years. The focus of its activities is on digital 

transformation.

 � Tech Mahindra’s (Rising Star) approach is not just focusing on the technical detail, but also 

considering at each step the roadmap and business requirements. This approach is robustly 

supported by tools and frameworks, together with the highly experienced consultants 

deployed that have worked in the industry domain. 

Digital Business Consulting Services

DIGITAL BUSINESS CONSULTING SERVICES
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 T-SYSTEMS (DETECON)

T-Systems (Detecon) is perceived as a high-quality, but potentially higher priced 
provider by many SMEs in the German marketplace, often being considered 
as suitable only for larger enterprise clients and larger projects. The company 
should focus on changing this perception by applying reference use case 
examples in the German market, demonstrating modern pricing and risk sharing 
methods of adoption.

Digital strategy and transformation consulting: Detecon advises on digital ecosystems and innovation-
driven digital growth to enable clients to achieve a superior customer experience. The company accompanies its 
clients in taking their employees along the path of digital transformation. Detecon offers sustainable business 
and digital strategies, new and data-centric business models, agile digital engineering, customer experience 
strategies as well as advice on design and use of ecosystems and platform economies utilizing methods such as 
co-innovation and co-creation, design thinking and prototyping, and data-driven enterprise concepts. 

Business technology consulting: Detecon enables clients to use the right technologies that are essential 
for digitization and create real value for business. It provides advisory to combine efficiency (through hyper-
automation) and innovation (through a reduction in time-to-value and increase of resilience and flexibility in 
the provision of technology services) and use technology as an integral and enabling part of modern business 
models. 

Operations and process consulting: Detecon delivers advisory on technology-driven operational excellence 
and process optimization. This enables its clients to leverage digital technologies, thereby increasing efficiency 
that goes beyond classic efficiency programs such as digital process management/process mining, RPA and 
consulting based on the digital maturity model.

T-Systems (Detecon) is a digital management consultancy in DACH with global reach. It has done more than 
30,000 projects worldwide, In 2020, 124 associates from over 40 different countries achieved a revenue of 
€193.5 million. The focus of its activities is on digital transformation. Detecon supports companies from all 
areas of business to adapt their business models and operational processes to the competitive conditions and 
customer requirements of the digitalized, globalized economy with advanced communication and information 
technology. 

Caution

Strengths

Overview 
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T-Systems (Detecon) is a highly capable 
and powerful digital consulting delivery 
company in Germany, with significant 

experience, knowledge and reference cases 
underpinning its many successful deliveries.

2021 ISG Provider Lens™ Leader

Digital Business Consulting Services



The following roles can use this report to identify and evaluate different service providers:

IT leaders should read this report to understand the relative positioning and capabilities 
of providers that can help them effectively plan and improve the reliability and availability 
of their businesses.

Digital transformation professionals should read this report to understand a provider’s 
capability to deliver seamless omnichannel solutions, leveraging AI and analytics for 
superior CX. The report would also give insights into how the providers can be compared 
with one another.

Business strategy leaders, through this report, will gain knowledge on providers’ 
product portfolios, which, in turn, will enable streamlined workflow and enhanced 
functionality for enterprises.

ENTERPRISE CONTEXT 
Digital Customer - Experience Services
In this quadrant report, ISG evaluates providers offering customer experience (CX) 
solutions and services, with the ability to deliver business model innovation and enable 
enterprises to build competitive differentiation in today’s digital economy.

ISG defines the current positioning of CX players in Germany with a comprehensive 
overview of the competitive landscape of the market. ISG observes inadequate 
investments among enterprises in harnessing the advantages of CX to increase brand 
awareness, customer satisfaction rates and customer retention rates.

Enterprises are seeking personalized CX that enables engagement with customers 
anytime, anywhere, with smarter real-time experiences. The adoption of new revenue 
models is increasing the need to track and improve brand perceptions, build new revenue 
lines by closely tracking customer expectations and preferences. Enterprises prefer 
commercial and operating Models that are flexible to accommodate changes to the IT 
application and services landscape over the contract period, with clear and determinable 
cost of services.

© 2021 Information Services Group, Inc. All Rights Reserved.
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Managed Digital Workplace Services – Large Accounts

This quadrant assesses a service provider’s and digital agency’s ability 

to deliver business model innovation, enabling enterprises to build 

competitive differentiation in today’s digital economy. Providers in this 

quadrant should be able to provide consulting and implementation 

services to improve the customer experience for their clients.

Customer experience design is transforming how companies organize 

marketing, sales, delivery and post-sales processes. It is a customer-

centric approach and changes all of the enterprise’s business processes 

around the customer. 

Digital customer experience indicates how digital companies design 

differentiation for the end customer journey. This quadrant involves 

conceiving customer journeys to create new business models and 

realizing the benefits using new technology and business ecosystems. 

Companies in this space design how an ideal customer (or persona) 

interacts with a product and a brand. The design process includes 

Definition
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DIGITAL CUSTOMER — EXPERIENCE 
SERVICES



technology experts, sales, marketing and clients in a collaborative 

process. Leading firms use analytics to extract insights from user data. 

Cognitive computing extracts data from conversations, texts and social 

media. The experience is measured with simple A/B tests as well as 

complex sentiment analysis captured from customer interactions.

The customer experience involves real-time monitoring and measuring 

of various touch points that drive the customer journey and the 

supporting technology and business processes. The customer 

experience team produces a continuum change of digital businesses, 

delivering business model innovation and enabling enterprises to build 

competitive differentiation in today’s digital economy. 
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Definition (cont.)

Digital Customer — Experience Services

 � Should focus on user experience to design apps, web and product/services using advanced 

technologies such as AI, machine learning and IoT

 � Should focus on delivering an end-to-end customer journey to provide a differentiated value 

proposition 

 � Should offer advisory, integration and managed services for innovative customer experience 

services 

 � Must showcase deep industry and customer knowledge for business transformations, 

changing channels, business structures and cultural shift 

 � Must have established CX governance framework

 � Should have the capability to deliver services using innovative technologies such as 

augmented reality and virtual reality

Eligibility Criteria

DIGITAL CUSTOMER — EXPERIENCE 
SERVICES
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 � Accenture offers a wide range of services such as strategy, consulting 

and integration services in the digital business space for various 

platforms and technologies and specialized skills across more than 

40 industries. These are led in the digital space by its Accenture 

Interactive, Accenture Analytics and Accenture Mobility focus units.

 � Arvato Systems offers a coherent and wide value chain of digital 

experience solutions. With a separate in-house agency, strong cloud 

offerings for CX and innovative solutions enriched by leading AI, Arvato 

Systems has a powerful offering of digital experience solutions from a 

single source. 

 � Atos’ CX professionals collaborate across the six industry verticals 

(financial services and insurance, healthcare and life sciences, 

manufacturing, public sector and defense, telecom, media and 

technology, and human resources and services). It is business 

outcome focused, and its strong customer experience skills help 

clients from conception to benefits realization.

© 2021 Information Services Group, Inc. All Rights Reserved.
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Observations
 � Capgemini offers CX design, management, journey mapping and loyalty services, as well 

as advice on new business models and new sales strategies, after-sales and marketing 

campaigns. It operates its extensive partner ecosystem as required to ensure all aspects 

of the client requirements are met in the most effective and innovative manner possible. 

Capgemini Invent unites all aspects of its portfolio.

 � CGI offers a wide range of services in the field of digital CX design, including personas 

and customer segmentation, empathy mapping, customer profiling, future experience 

envisioning, customer-centric operations model design, solution ideas workshops, channel 

mapping, experience mapping, next best action and value proposition.

 � Cognizant offers three inter-related solutions, which include customer/employee experience 

— building engagement with customers and employees; content and marketing services — 

managing channel and content proliferation; and omnichannel commerce — streamlining 

the buyer journey across channels.

 � DXC Technology offers CX services to transform and optimize contact center operations to 

better engage with customers and citizens. The comprehensive suite of end-to-end solutions 

brings together advisory expertise, global operational delivery capabilities and contact center 

technology delivered in a true cloud-based as-a-service (aaS) model.

DIGITAL CUSTOMER — EXPERIENCE 
SERVICES

Digital Customer — Experience Services
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 � IBM offers various services and solutions in the CX space, which 

include digital business strategy, Watson Studio, Watson Assistant, 

AI for customer service, experience strategy and design, Adobe 

services, Salesforce services and Watson Advertising. IBM iX 

offers practitioner-led design for CX. In addition, IBM CX labs are 

a collection of world-class research facilities spread across six 

continents. 

 � Publicis Sapient offers services such as strategy and consulting; CX 

and design; technology and engineering; enterprise platforms; data 

and AI; and innovation and digital product management. It is the 

digital business transformation hub of Publicis Groupe.

 � T-Systems delivers consultancy, concepts, UX design, configuration, 

development, implementation and integration. In addition, it can set 

up connectivity solutions based on 5G and Wi-Fi. T-Systems can also 

support requirements such as hosting, application management, 

testing and security. It also offers a CX framework, specifically for its 

CX space. 

Observations (cont.)

DIGITAL CUSTOMER — EXPERIENCE 
SERVICES

Digital Customer — Experience Services
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T-Systems  is not immediately thought of as a leader in CX services within Germany 
by many enterprises, particularly SMEs, as it is better known for connectivity, 
technology and platform solutions and managed services. Further marketing work 
to promote its consulting and CX services and low-price points may be required to 
create awareness in the market.

Full service offering with regard to end-to-end customer experience solutions: T-Systems delivers 
consultancy, concepts, UX design, configuration, development, implementation and integration. In addition, 
it can set up connectivity solutions based on 5G and Wi-Fi. T-Systems can also support requirements such 
as hosting, application management, testing and security due to the combined capabilities of T-Systems 
International and Deutsche Telekom.

Focus on three main CX and marketing segments: Digital Customer Service: helping clients differentiate 
decisively with the design of customer service via the channels offered, the underlying processes, or innovative 
technologies. Digital Marketing Solutions: providing digital strategies, target group approaches and content 
creation. Digital Sales & E-Commerce Solutions: focusing on enabling sales employees with customer 
information. T-Systems deliver specific offerings such as B2B and B2C omnichannel sales, sales automation and 
sales management.

Vast multiproduct portfolio and platform with own marketplace hub: T-Systems leverage its home-grown 
platform, Data Intelligence Hub (DIH), that serves as a central marketplace for trusted and secure data exchange 
between businesses and consumers. This enables harmonization and accessibility of robust datasets (gf) 
and serves as an analytical/AI enabler via offering industry leading applications in a collaborative workspace 
environment. 

T-Systems’ in the CX space, under its integrated digital consulting banner, offers digitalization strategy, CX and 
customer journeys; skills and value creation processes; skills and applications; business objects and data; and 
technology and infrastructure. Specifically, for CX, it offers its CX framework, consisting of full CX management. 
The combination of inside-out and outside-in perspective actively orchestrates channels and anchors the 
management of CX organizationally, together with CX platforms, enabling and centrally managing the playing 
out and analysis of CX through a suitable system landscape.

 T-SYSTEMS
Caution

Strengths

Overview 
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T-Systems’ strong digital consulting and CX 
solution delivery, with major references 

within Germany and a vast partner ecosystem 
integrating its own and partner technologies, 
tools, processes and connectivity networks, 

make it a clear leader in this quadrant.

2021 ISG Provider Lens™ Leader

Digital Customer — Experience Services



The following roles can use this report to identify and evaluate different service providers:

IT leaders should read this report to understand the relative positioning and capabilities 
of providers that can help them effectively plan and improve the reliability and availability 
of their businesses. 

Digital transformation professionals should read this report to understand a provider’s 
capability to deliver seamless omnichannel solutions, leveraging AI and analytics for 
supply chain. The report also gives insights into how the providers can be compared  
with one another.

Supply chain strategy leaders, through this report, will gain knowledge on providers’ 
product portfolio, which, in turn, will enable streamlined workflow for enterprises and 
enhanced functionality for agents.

ENTERPRISE CONTEXT 
Digital Supply Chain Transformation Services
In this quadrant report, ISG evaluates providers offering digital supply chain 
transformation services with the ability to deliver business model innovation and  
enable enterprises to build competitive differentiation in today’s digital economy.

ISG defines the current positioning of digital supply chain management (SCM) players 
in Germany with a comprehensive overview of the market’s competitive landscape. 
With Germany being a major hub of global logistics, ISG observes rising demand among 
enterprises to harness the advantages of an automated digital supply chain to improve 
productivity, efficiency and visibility, with accurate demand planning, real-time inventory 
management and reliable fulfillment.

Enterprises are actively adopting blockchain in supply chain transformation with 
companies focused on the area of Industry 4.0. They seek the help of service providers to 
address the key challenges of digital innovation, including standardization, data security 
and employees’ skills.
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Managed Digital Workplace Services – Midmarket

The Digital Supply Chain Transformation Services quadrant assesses 

service providers offering consulting, integration, support and managed 

services for the supply chain across planning, execution and insights. 

The providers should leverage a comprehensive framework or 

methodology to use digital technologies such as IoT, machine learning, 

AI and predictive analytics across the supply chain to enable the clients 

to optimize their entire ecosystem of suppliers, customers, employees 

and third-party partners to balance their business risk profiles.

The digital supply chain transforms a company’s ability to anticipate 

and serve customer needs by managing the supply chain efficiently 

using digital technologies. It enables a company to move from cost 

savings to monitoring inventory based on customer needs, optimize 

the supply chain network, and create a predictive, self-adapting supply 

chain. To deliver these advanced features, the providers use sensors, 

predictive analytics, digital twins, blockchain, machine learning and AI 

solutions, giving it end-to-end real-time visibility across its integrated 

Definition
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DIGITAL SUPPLY CHAIN 
TRANSFORMATION SERVICES



and networked supply chain. Due to the COVID-19 pandemic, many 

organizations have moved toward the digital supply chain. In addition, 

providers are helping clients to not only plan, transform and execute 

the technology aspect of entire supply chain, but also optimize the 

operations across the supply chain. In a future where trade wars, 

political unrest, pandemic, importance of having multiple production 

units and preference for domestic manufacturing might become a 

norm, providers need to re-architect their digital supply chain offerings 

to increase resilience, support for leveraging digital technologies and 

frameworks to enable minimal disruption and loss of economic value to 

their clients.

Service providers in this quadrant typically offer supply chain analytics, 

data management, demand and supply planning and forecasting, 

and order management integrated with digital technologies to deliver 

substantial benefits to their clients.

© 2021 Information Services Group, Inc. All Rights Reserved.
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Definition (cont.)
 � Ability to offer consulting and integration services for supply chains

 � Focus on more than one specific industry across the country or region

 � Should have executed advisory, consulting, or integration for the digital supply chain for one 

or more clients across the regions or for a specific geography

 � Focus on one aspect of the digital supply chain or through end-to-end delivery of services 

across the supply chain by leveraging digital technologies

 � Ability to integrate modern technologies such as IoT, blockchain, automation and deliver 

better user experience (UX)

 � Strong regional partner ecosystem of ISVs and other certified partners

 � Offer resilient digital supply chain services supported with local governance, regulation and 

compliance requirements

Eligibility Criteria

DIGITAL SUPPLY CHAIN 
TRANSFORMATION SERVICES

Digital Supply Chain Transformation Services
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 � Accenture can advise and deliver upon a large portfolio of end-to-end 

solutions and services in the digital supply chain, concept-to-product 

engineering and manufacturing, and launch-to-sustain-and-support 

processes. The company also offers new business models; innovative, 

Lean engineering and manufacturing operations; and competitive 

advantage led by IoT.

 � Arvato Systems has years of accumulated industry and sector 

expertise and supplies strong supply chain consulting with a focus on 

SAP solutions such as S/4HANA, EWM and TM, integrated with AI and 

cloud services, together with microservices and digital innovation, via 

its cloud-based platform called platbricks.

 � Atos offers its supply chain portfolio (Intelligent Supply Chain 

offering) through its sales organizations, addressing customers in 

manufacturing, energy and utilities, retail and transportation, as 

well as life sciences or public sector and defense. Apart from its own 

engagement teams and focus areas, Atos drives joint sales with its 

partner Siemens, especially in logistics.

© 2021 Information Services Group, Inc. All Rights Reserved.
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Observations
 � Axians approach is to allow the client to select the best-of-breed applications from a large 

panel selection of workflow-oriented applications, platform-independent ERPs or advanced 

communication technologies. Depending on the requirements, customized or “off-the-shelf” 

solutions can be provided.

 � Capgemini’s digital supply chain offering works together with Capgemini Invent’s supply 

chain management service offering to provide high-end management consulting services 

to help drive strategy formulation and execution, transform supply chains and accelerate 

results. This solution set combines business process management from “plan to deliver” and 

its cloud-based solutions such as analytics and insights, real-time visibility and interactions, 

benchmarking and maturity assessments, digital transformation and change management.

 � Cognizant’s Supply Chain Management practice works to create high-performance supply 

chain solutions enabled by next-gen digital technologies. By leveraging these technologies, 

clients can modernize their supply chain, while reducing operational costs. Clients gain the 

speed and flexibility for responding to new challenges and opportunities without adding risk 

to ongoing operations. It has a strong partner ecosystem with 12 of the leading Digital SCM 

tool providers.

DIGITAL SUPPLY CHAIN 
TRANSFORMATION SERVICES

Digital Supply Chain Transformation Services
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Observations (cont.)
 � DXC Technology offers consulting services such as value planning, 

project management and business case development, in addition 

to related tools, for digital supply chain selection or modernization/

transformation of supply chains from internal resources, in 

conjunction with its extensive partner ecosystem.

 � IBM Sterling Supply Chain Business Network, coupled with Watson 

for increased AI and predictive analytics, offers a host of different 

business solutions for most enterprise scales, with specific industry 

focuses. The company also leverages its massive partner ecosystem 

in digital supply chain services and management, notably with SAP.

 � Infosys’ "Live" Digital Supply Chain is its transformation framework for supply chains. Infosys 

operates in this space with in-depth execution capabilities, extensive partner ecosystem 

and continuous innovation. Infosys’ digital supply chain offering has a pedigree of 21+ years 

of technology-driven supply chain transformation, with some of the world’s largest ERP-led 

supply chain implementations and migrations.

 � T-Systems has solutions and offerings in the areas of digital supply chain transformation 

services. The solutions and offerings are based on the wide range of industries it covers 

and also existing customer base it serves. T-Systems provides digital supply chain services, 

including in-bound logistics and spare parts management, warehouse management, 

production systems, outbound logistics, customer and supplier management.

Digital Supply Chain Transformation Services

DIGITAL SUPPLY CHAIN 
TRANSFORMATION SERVICES
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 T-SYSTEMS

T-Systems’ digital SCM is primarily industry-focused, with marketing collateral 
per industry, including, for example, blogs and whitepapers. An integrated SCM 
story, across industries being linked and referenced to industry case examples 
or reference use cases, would be of great benefit to present a holistic story of 
capabilities.

Digital supply chain transformation readiness checking: T-Systems has developed Digital Manufacturing 
Readiness Check (DMRC) to support clients in their digital transformation journey and develop customized digital 
transformation roadmap for the client. DMRC enables planning and control of the production process, including 
autonomous guided vehicles (AGVs), digitization of the manufacturing processes as well as monitoring through 
real-time data and establishing continuous transparency of all relevant production data and processes.

Integration platform for data exchange with suppliers: The T-Systems Business Connect Services (BCS) 
integration platform enables the rapid, secure and standardized exchange of company data with business 
partners. The entire data exchange runs centrally via an interface and reduces the complexity of the supply chain.

Supply Chain Control Tower (SCCT) for OEMs: SCCT is an intelligent real-time online tracking and monitoring 
system for all suppliers within a supply chain. SCCT allows manufacturers to capture real-time information on the 
flow and consume production materials. Key benefits from SCCT include increased delivery punctuality, reduced 
logistics costs, improved personnel planning, reduced capital commitment (working capital), early rescheduling 
and avoidance of production standstills.

T-Systems has a strong digital solutions portfolio. It has deep knowledge regarding digital business consulting, 
on the one hand, and long-term experience in the implementation and integration of digital solutions on the 
other. Its digital supply chain transformation services offerings are based on a wide range of industries it covers 
and the existing customer base it serves. T-Systems provides digital supply chain services, including in-bound 
logistics and spare parts management, warehouse management, production systems, outbound logistics, and 
customer and supplier management. 

Caution

Strengths

Overview 
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T-Systems is innovative, internally well 
integrated with its solutions and highly 

capable of delivering advanced digital SCM 
to many industries, with strong references.

2021 ISG Provider Lens™ Leader

Digital Supply Chain Transformation Services



The following roles can use this report to identify and evaluate different service providers:

IT leaders should read this report to understand the relative positioning and capabilities 
of providers that can help them effectively plan and improve the sustainability of their 
businesses. 

Digital transformation professionals should read this report to understand a provider’s 
capability to deliver seamless sustainability and decarbonization solutions that leverage 
digital capabilities. The report also gives insights on how the providers can be compared 
with one another.

Sustainability and strategy leaders, through this report, will gain knowledge on 
providers’ product portfolio capabilities and ability to support enterprise ESG goals.

ENTERPRISE CONTEXT 
Sustainability and Decarbonization Services
In this quadrant report, ISG evaluates providers offering sustainability and decarbonization 
services with the ability to help clients in achieving carbon neutrality and in improving their 
environmental, social and governance (ESG) performance.

ISG defines the current positioning of players offering sustainability and decarbonization 
services in Germany with a comprehensive overview of the market’s competitive 
landscape. Enterprises are aligning their sustainable business innovation with the United 
Nation’s 17 Sustainable Development Goals (SDGs) targeted to be achieved by 2030.

Sustainability and decarbonization solutions are increasingly becoming critical services 
that many enterprises are seeking, in the face of high taxation on carbon and the need to 
comply with regulations, coupled with increased focus on good social and environmental 
practice (which are also increasingly being emphasized in marketing and differentiation 
programs).

© 2021 Information Services Group, Inc. All Rights Reserved.
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The sustainability and Decarbonization Services quadrant assesses 

service providers’ ability and capability to deliver sustainability services 

for their clients either as a standalone service or as a packaged offering 

for digital contracts.

Technology powering digital transformation generates significant 

carbon footprint, however digitalization is also a means to achieve 

sustainability and decarbonization. With world leaders taking a 

pledge for climate change, it is imperative for the businesses to 

achieve net neutrality in carbon emission and remain sustainable to 

achieve the dual impact of sustainability goals and benefits of digital 

transformation.

Definition
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SUSTAINABILITY AND 
DECARBONIZATION SERVICES



Sustainable business innovation across the enterprises is aligned with 

the United Nation’s 17 Sustainable Development Goals (SDG) targeted 

to be achieved by 2030. The Climate Pledge signed on mitigating climate 

change, signed in 2016 in Paris by around 196 countries has steered 

organizations to focus on net zero carbon emission and 100 percent 

renewable energy. With these imperatives, services providers are 

helping their clients in their sustainability efforts while addressing their 

digital transformation initiatives.

The providers in this quadrant should be able to help clients in 

achieving carbon neutrality and improve their environmental, social and 

governance (ESG) performance. 
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Definition (cont.)
 � Providers should have helped their clients in at least one of the ESG and SDG goals 

 � Should have solutions for businesses to achieve their sustainability goals

 � Should offer sustainability services as a separate offering or as a part of their digital services

 � Should have helped clients achieve or have a target to achieve sustainability in the region  

of assessment

 � Should be able to measure and report revenue from sustainability services delivered  

for clients 

Eligibility Criteria

SUSTAINABILITY AND 
DECARBONIZATION SERVICES

Sustainability and Decarbonization Services
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 � Accenture delivers a suite of several services designed to help 

clients tackle their greatest sustainability challenges and realize 

the competitive advantage and impact that sustainability brings. 

This suite comprises net zero industry transitions; sustainable IT 

and technologies; responsible, circular value chains; sustainable 

measurement; value creation and impact; leadership development; 

talent and organization; and sustainable brand, design, and  

customer experience.

 � Arvato Systems uses a toolset called green. screen with customers, 

which is a cloud-based IoT environmental data platform for the 

collection, monitoring, control and documentation of all environmental 

and climate-relevant parameters of a company. This monitors and 

reports the company's own consumption of energy and resources, 

making them transparent and allowing them to be optimized  

and balanced.

© 2021 Information Services Group, Inc. All Rights Reserved.
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Observations
 � Atos provides the AtoZero portfolio, which enables a fully adaptable journey for its clients 

to net zero in five logical modules. As every business is unique and at different points along 

its emissions reduction pathway, not every action and initiative included will be relevant as it 

may already be in hand, but the fundamentals of the program and how to successfully reach 

and maintain net-zero are the same for all organizations.

 � IBM Garage for Sustainability experts can help clients identify top challenges and 

opportunities, prioritize critical actions, and measure outcomes against sustainability 

and business goals to realize results in weeks instead of months. IBM provides solutions 

and services in many key general enterprise and industry-focused areas with embedded 

sustainability objectives and AI-supported compliance and optimization.

 � Infosys met its carbon neutrality goals in 2020, 30 years before its committed target of 2050. 

It has achieved more than 26 million sq. ft. of the highest rated (LEED Platinum/ GRIHA 5 

star) green buildings, 55 percent reduction in per capita electricity consumption compared 

to 2008 baseline, 45 percent of its electricity from renewables, including 60MW total installed 

solar capacity, and 64 percent water consumption reduction across campuses. It is now 

actively utilizing this internal experience in its offerings to customers.

SUSTAINABILITY AND 
DECARBONIZATION SERVICES

Sustainability and Decarbonization Services
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Observations (cont.)
 � Siemens offers a vast portfolio of technology to help customers 

with their own sustainability/decarbonization strategies and 

activities. Among the vast array of sustainability offerings Siemens 

has available and deployed are digital twin (optimize planned 

products and spare resources in trial phases), IIoT (do more with less 

resources, optimize processes and gain insights to make educated 

decisions), smart city offerings, smart mobility offerings, including 

hydrogen train, etc. Siemens offers its suppliers a Carbon Web 

Assessment to help decarbonizing along the whole value chain.

 � T-Systems combines the benefits of digital technology and 

sustainability requirements in sustainable digitalization strategies 

for its clients. It can provide a holistic sustainability journey to its 

customers, ranging from identifying their carbon footprint along 

their whole value chain, reducing carbon emissions and supporting 

them in the development of their strategy and related measures to 

identifying solutions to every individual sustainability challenges.

 � TietoEVRY (Rising Star) considers sustainability as a responsibility and an opportunity. It 

drives sustainable outcomes for its customers and society through its innovative solutions. 

Through effective governance, compliance, processes, tools and organizations, it realizes 

solutions to enable the changes to occur for its clients. The company’s sustainability practices 

are aligned with international norms, frameworks and legislation covering anti-corruption, 

the environment, human rights and labor rights.

SUSTAINABILITY AND 
DECARBONIZATION SERVICES

Sustainability and Decarbonization Services



3737
© 2021 Information Services Group, Inc. All Rights Reserved.

 T-SYSTEMS 

Sustainability practice as a focus unit within T-Systems (Detecon): Detecon, the in-house management 
and technology consultancy of T-Systems, combines the benefits of digital technology and sustainability 
requirements in sustainable digitalization strategies for its clients. T-Systems can provide a holistic sustainability 
journey to its customers, ranging from identification of their carbon footprint along their whole value chain to 
reduce carbon emissions. 

Sustainable Development Goals Dashboard: Syrah is a sustainable development goals (SDG) dashboard, 
which is integrated into a portal web. It allows its users to visualize the status quo regarding their carbon 
footprint and identifies levers to increase both environmental and social sustainability, while strongly linking to 
the impacted/related SDG of the United Nations. 

T-Systems providing its Energy Dashboard for clients to measure CO2: The Energy Dashboard provides 
transparency to customers regarding their carbon footprint in utilization of the T-Systems IT infrastructure. It 
integrates detailed real-time data and an advisory function to optimize the infrastructure utilization. It provides 
availability of real-time data, historic data, trends, and forecasts on a client's CO2 emissions when using 
T-Systems platform services. Advisory enables optimization of the latter.

T-Systems offers a strong digital solutions portfolio. It has deep knowledge regarding digital business 
consulting on the one hand, and long-term experience in the implementation and integration of digital 
solutions on the other. The T-Systems sustainable digitalization strategy combines the benefits of digital 
technology and sustainability requirements into a single harmonious overview. Its strategy identifies, describes 
and implements the relevant levels of change, is based on an overarching framework, and considers the 
complexity of both technologies and the diverse ecosystem. In addition, its end-to-end portfolio provides 
holistic sustainability solutions.

Strengths

Overview 

ISG Provider Lens™ Quadrant Report  |  December 2021

T-Systems together with Detecon is a highly credible 
advisory and delivery partner for customers 

undergoing sustainability transformation within 
Germany. T-Systems utilizes lessons from the DTAG 
group program to drive sustainability change and 

applies these to its clients.

2021 ISG Provider Lens™ Leader

T-Systems is not clearly identified among many enterprises in Germany for suppling 
sustainability solutions and services, beyond consulting and advisory. More 
marketing and awareness efforts must be made concerning the dashboards and 
technologies available to support sustainability transformation across the range of 
industries served by T-Systems.

Caution

Sustainability and Decarbonization Services
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The research study “ISG Provider Lens™ Digital Business — Solutions and Services 

2021 Germany” analyzes the relevant software vendors/service providers in 

Germany. market, based on a multi-phased research and analysis process, and 

positions these providers based on the ISG Research methodology.

The study was divided into the following steps:

METHODOLOGY

1. Definition of Digital Business — Solutions and Services market

2. Use of questionnaire-based surveys of service providers/vendor across all 

trend topics

3. Interactive discussions with service providers/vendors on capabilities and  

use cases

4. Leverage ISG’s internal databases and advisor knowledge and experience 

(wherever applicable)

5. Detailed analysis and evaluation of services and service documentation 

based on the facts and figures received from providers and other sources.

6. Use of the following key evaluation criteria:

 − Strategy and Vision

 − Innovation

 − Brand Awareness and presence in the market

 − Sales and partner landscape

 − Breadth and Depth of portfolio of services offered

 − Technology Advancements
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Monica K is the research analyst for the Internet of Things and Digital business transformation studies as part of the ISG Provider Lens™ program. She also has 
experience in researching technologies such as robotic process automation, blockchain, and artificial intelligence. Monica has been working with ISG for the past 
year and actively takes part in mobilizing service provider information through primary and secondary research. Additionally, she engages in delivering ad-hoc 
requests from providers and advisor.

Monica K, Enterprise Context and Global Overview Analyst
Research Analyst

Dr. Kenn Walters is a commercially astute and highly skilled Senior Executive with over 40 years’ experience in directing and managing major transformational 
technology projects, research and development programs, with a specialty in smart and advanced networking and business transformation of all types, as well 
as extensive experience in global industry research and management consultancy. For ISG Kenn has written over 100 articles as a Distinguished Analyst for ISG 
Insights in areas such as Digital Transformation, Cloud managed networks, SD Networking, SDN and digital disruptors and is a Distinguished Lead Analyst and 
author for multiple regions in the IPL reports, in such areas as Networks – Software Defined Networking, Digital Business Software and Services and Contact  
Center as a service and advanced services.

Dr. Kenn Walters, Author
Distinguished Analyst and Lead Author
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Mr. Aase brings extensive experience in the implementation and research of service integration and management of both IT and business processes. With over 
35 years of experience, he is highly skilled at analyzing vendor governance trends and methodologies, identifying inefficiencies in current processes, and advising 
the industry. Jan Erik has experience on all four sides of the sourcing and vendor governance lifecycle - as a client, an industry analyst, a service provider and an 
advisor. Now as a research director, Partner and Global Head — ISG Provider Lens™, he is very well positioned to assess and report on the state of the industry and 
make recommendations for both enterprises and service provider clients.

Jan Erik Aase, Editor
Partner and Global Head - ISG Provider Lens™
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ISG (Information Services Group) (Nasdaq: III) is a leading global technology research and advisory 
firm. A trusted business partner to more than 700 clients, including more than 75 of world’s top 100 
enterprises, ISG is committed to helping corporations, public sector organizations, and service and 
technology providers achieve operational excellence and faster growth. The firm specializes in digital 
transformation services, including automation, cloud and data analytics; sourcing advisory; managed 
governance and risk services; network carrier services; strategy and operations design; change man-
agement; market intelligence and technology research and analysis. Founded in 2006, and based in 
Stamford, Conn., ISG employs more than 1,300 digital-ready professionals operating in more than 20 
countries—a global team known for its innovative thinking, market influence, deep industry and tech-
nology expertise, and world-class research and analytical capabilities based on the industry’s most 
comprehensive marketplace data. For more information, visit www.isg-one.com.

http://www.isg-one.com
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